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Orange trial paves way
for mobile industry

’ From Sanjay Sondhi, VP
EMEA, QuickPlay

e | read with interest that
Orange intends to trial ad-sup-
ported content, enabling cus-
tomers to download full-track
music to their mobile handsets
for free (NMA 20.03.08). But |
could not help but wonder if this
bold move would benefit from a
wider range of digital content for
consumers to choose from.

Music is undoubtedly very pop-
ular among mobile subscribers in
the UK, a recent M:Metrics report
indicated that 46% own a music
enabled device, but music is not
the only digital content proving
popular with consumers. As use
of other types of mobile content
grows, so does the potential for
ad-funded propositions.

The industry should applaud
Orange’s efforts to trial ad-funded
content and gauge just how much
their subscribers want such serv-
ices. However, it's important to
realise that success lies in mak-
ing ads relevant and targeted.

We shall have to wait to see if
Orange’s approach is one of the
first steps to a wider acceptance.



